Ads Up

ACTIVITY AND VARIATIONS SUBMITTED BY KYMBERLEE ATKINS, PANGBURN HS, CONNIE COX, LINCOLN JHS, AND MARILYN PRUNER, GRAVETTE MS

UNIT:

Exploring the 16 Occupational Clusters

TASK:

Define the 16 career cluster classification system.

ACTIVITY TYPE:
Integration, Teamwork, Technology

APPROXIMATE TIME:
Three class periods

MATERIALS:
White paper, computer with publishing/graphic design software
PROCEDURE:

1. Discuss with students common advertising techniques such as exaggeration, endorsements, bandwagon, added value, etc.  Have students think of examples of each type of advertising.
2. Explain the terms “logo” and “slogan.”  Again have students brainstorm examples that they are familiar with.

3. Divide students into small groups.  Assign each group a product that is targeted at young teens (candy, soft drinks, chips, etc.)  

4. Tell students that they are to design an advertising campaign for a new product of the type that their group was assigned.  

5. They must decide what type of advertising technique they will use.  They may not use a logo or slogan that is already in use, such as “Just Do It.”  Discuss trademarks and copyrights. 

6. They must have a logo, a slogan, a graphic illustration, and a radio ad persuading other young people to buy their product.

7. Have students present their campaigns.

ENRICHMENT:
Have students do a market research study to determine which product other students would be most likely to purchase.  Which advertising technique was used most commonly in the products most likely to be purchased?  Are some techniques more effective with certain age groups than others?  

