Supply and Demand

ACTIVITY SUBMITTED BY LEE ANN STUART, AHLF JHS, SEARCY

UNIT:

Exploring the 16 Occupational Clusters

TASK:

Define the 16 career cluster classification system.
ACTIVITY TYPE:
Integration, SCANS

APPROXIMATE TIME:
One class period

MATERIALS:
Play money (coins in 50¢, 25¢, 10¢, and 5¢ increments), or use substitutes such as buttons or paper with amounts indicated, markers and paper for signs, different candy flavors in different flavors:  36 butterscotch pieces, 4 caramel pieces, 4 chocolate pieces, 4 licorice pieces (or any flavor that students do not particularly like)
PROCEDURE:

1. This activity consists of three rounds.  An explanation of each round follows.  

2. Round One:  Choose 4 candy producers and 8 candy consumers.

a. Give each producer 4 of the same candies.  Each producer will have a different type of candy.  Explain to each producer that it costs him 25¢ to produce each piece of candy.  They will need to sell their candy at a higher price to make a profit.  Tell producers to price their candy in 5¢ increments.  Send each producer to a different corner of the room with paper and marker to advertise the price of the candy.  Do not write the type of candy, only the price.

b. Give each consumer $2.25.

c. Allow 2 minutes for the consumers to negotiate and buy candy from the producers.  Every consumer will buy candy and everyone will save the candy to eat later.

d. When 2 minutes have passed, find out the profits of each producer.  Which sold the most candy?  Why?  What negotiations took place between the producer and the consumer?  What can producers do to sell more candy?

e. Collect unsold candy.  Consumers keep what they purchased.

3. Round Two:  Choose 4 different producers and 8 different consumers.

a. Give all producers 4 pieces of the same type of candy.

b. In this round, send them to the corners with paper and markers and explain that it still costs them 25¢ to produce each piece of candy, but since they all have the same type of candy, they should come up with a marketing plan for selling their product.  For example, they may offer a special “two for one” price.  Write the marketing plan on the paper.

c. Give each consumer $2.25 and two minutes to purchase candy.

d. At the end of 2 minutes, collect the unsold candy and determine the profit of producers.  Discuss the marketing strategies used.  Which worked?  How do consumers benefit from marketing? 

e. Have students give examples of marketing that influenced them to purchase something recently.

4. Round Three:  Choose 4 different producers and 8 different consumers.

a. Give each producer 4 pieces of the same type of candy.

b. In this round, each producer should create a marketing slogan.  Let them do verbal advertising in this round for their product.

c. Allow 2 minutes for consumers to purchase candy. 

d. At the end of 2 minutes determine the profits of the producers.

e. Discuss what businesses do to attract customers.  What do producers do to increase their sales?

ENRICHMENT:
There are many other questions you may ask.  These are just a sample.  What would happen if one producer had a lot more candy to sell than the others?

