Name _____________________________   Date ________   Period ____

Entrepreneurship Assessment

Unit 7 Entrepreneurship


You may be a candidate to start and run your own business.  Please answer the following questions with the number that best represents your feelings.

 1 = never or definitely not

 

 2 = seldom or not usually

 

 3 = sometimes

 

 4 = usually or almost always

 

 5 = always or definitely yes

1. _____  Do you like to take chances with money?

2. _____  Do you like to get up early in the morning to get the day started?

3. _____  Do you enjoy learning new things?

4. _____  Do you finish what you start?

5. _____  Do you make plans for the future?

6. _____  Do you make a list of the things you want to accomplish?

7. _____  Do you come up with new ways of making money?

8. _____  Do you like to be creative or inventive?

9. _____  Do you have to win at everything you play?  

10. _____  Do you like to be the leader of a group, class or team?

11. _____  Are you confident that you will be successful in whatever you do?

12. _____  Are you willing to lose everything and start over?

13. _____  Can you work well with all different kind of people?

14. _____ Do you like to please other people and find ways to help them?

15. _____  Are you good at talking people into buying something?

16. _____  Would you be willing to work long hours and on weekends?

17. _____  Do you like to be the center of attention?

18. _____  Do you like to find new ways of doing things?

19. _____  Would you like to work on commission?

20. _____  Do you like to meet new people?

 ______ Total 

A score greater than 80 indicates an entrepreneurial personality type.  An entrepreneur is self-driven with a need to succeed and is enticed by a very high income. They want to be their own boss and run things their own way. Successful entrepreneurs are social-persuasive and intellectual-creative. They make good leaders, motivators and are always focused on the future.

They are confident and unafraid to make mistakes or fail. 

