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Vocabulary-page 59

1. copyright

2. ethical

3. illegal

4. jargon

5. legal

6. libel

7. plagiarism

8. prejudice

9. stereotype

10. unethical

Objectives (overhead)

1.

2.

3.

4.
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Moving Ahead  pp. 59-61

	Guidelines
	Competition – YES 
	Competition – NO 

	Misleading Information


	
	

	No Factual Support


	
	

	Stereotypes/Bias


	
	

	Statements Designed to Influence


	
	


1. How can information in a political speech be used to mislead or influence listeners?

2. What is the difference between illegal and unethical use of information?

3. What kind of information might be unethical to use in advertising?

Sneak Preview pp. 61-62

1. What are some ways investigative reporters can ensure that their stories stay within legal and ethical boundaries?

2. What kinds of ethical questions might Ayala have considered as he chose people to feature in the on-air story?

Sneak Preview cont. 

After the video…

1. How might the statement about a “passenger’s bill of rights” make one side of the airline issue look good and the other side look bad?

2. How did Ayala balance his report to ensure fair and ethical portrayal of the situation?

Date: __________

Name___________________________________  

Hour _______

Workplace Readiness 

Acquiring Information-Lesson 5

FW 3.11 
A Closer Look p.63

1. How did Mike Ayala respond to legal and ethical issues surrounding the story?

2. How important is it to represent both sides of the story?

3. What technologies did Ayala use to research, organize, and communicate the story?

4. Which of these technologies could you use in your work?

On the Job p. 64

1. Why would it have been unethical for Joel Barnett to copy the lamp design created by the woman he met at the craft fair?

2. Why would it have been illegal for Barnett to copy lamp designs he saw in the catalog?

3. What do you think Barnett should do with the survey information for his brochure?
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FW 3.11
1. An old brainteaser goes something like this: A young man was driving home to visit his widowed mother when he had a serious accident and had to be rushed to the hospital. The doctors at  the emergency room ordered him directly to surgery. But in the operating room, the surgeon said, “I can not operate on this man. He is my son.” Who is the surgeon?

What stereotype does this brainteaser illustrate?

What effect can misleading stereotypes have on readers or listeners?

2. Elton was over six feet tall when he entered high school. He was excited about auditioning for the school play. His joy turned to disappointment, though, when he overheard the basketball coach telling his drama teacher, “Elton is letting the whole school down. With his height, he could take our team to the state finals.”

What stereotype does this illustrate?

What misleading message is the coach sending?

3. Franklin D. Roosevelt was stricken with polio in 1921. As a result, he used a wheelchair for the last 24 years of his life. Throughout his years as president, photographers seldom shot pictures of him in his wheelchair. Many photos showed him from the waist up only.

How were these photographs of Roosevelt misleading?

Why was his disability concealed?

4. Hollywood press agents make a living by publicizing their celebrity clients’ activities. They try to guarantee that photographers are present when good things happen, and they attempt to squelch any negative publicity.

How can a press agent mislead the public?

What is the purpose of the misinformation?
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Quality Control  p. 70

1. A magazine advertisement claims that Big Top is the best sports drink because it is packaged in sterilized bottles. 

What implied message is this ad sending and what questions should you consider

Before assuming that Big Top is the best sports drink?

How can misleading information affect consumers?

2. During a political campaign, one candidate suggested that the incumbent had used her office fax machine to send out invitations to a private party. The candidate charged, “The misuse of public equipment is dishonest, fraudulent, and a waste of taxpayer’s money.”

What questions should be asked before statements such as these are accepted as face value?

How can misleading information in a political campaign affect voters?

3. Suppose you describe your friend as “quiet, intense, and a strong leader.” Suppose another person calls her “aloof, aggressive, and overpowering.”

How do these descriptions differ?

How can a speaker’s choice of words change a message?

